THAKUR

TRUSTS

Course Name : BACHELOR OF COMMERCE (DIGITAL BUSINESS) - IV

Thakur Educational Trust's (Regd.)
THAKUR COLLEGE OF SCIENCE AND COMMERCE

SHYAMNARAYAN THAKUR MARG, THAKUR VILLAGE, KANDIVALI (EAST), MUMBAI 400 101

Final Office Register For BACHELOR OF COMMERCE (DIGITAL BUSINESS) - IV Examination ATKT MARCH 2025

Result Date: 15/03/2025
Student Id SubCode SubCode SubCode SubCode SubCode CG Grade SGPA/
Seat No. INT EXT TOT CP G GP CG INT EXT TOT CP G GP CG INT EXT TOT CP G GP CG INT EXT TOT CP G GP CG INT EXT TOT CP G GP CG EarnCred. TRerInI?llrkk Percentage
otal Marks
Fail Subjects
4126868 2022016400605405 UGDB4DVM0123 UGDB4EMM0223 UGDB4IEM0323 UGDB4CWM0423 UGDB4PRJ10523 173 A
17009 PATIL HASRI VIJAY Int(16/40) Ext(24/60) Total(40/100) Int(16/40) Ext(24/60) Total(40/100) Int(16/40) Ext(24/60) Total(40/100) Int(16/40) Ext(24/60) Total(40/100) Int(16/40) Ext(24/60) Total(40/100) 20 PASS 8.65/73.43%
. . (s}
JAYSHREE
+28 +46 74 3 A+ 9 27 +30 +49 79 3 A+ 9 27 +30 +35 65 3 A$ 8 24 +25 +50 75 3 A+ 9 27 +37 +55 92 2 0% 10 20
$ $ $ 514/700
UGDB4MAC0623 UGDB4BRM0723
Int(16/40) Ext(24/60) Total(40/100) Int(16/40) Ext(24/60) Total(40/100)
+30 36 66 3 A 8 24 +29 +34 63 3 A% 8 24
Sem | : Credits Earned=20, SGPA=6.50 Sem Il : Credits Earned=20, SGPA=6.50 Sem lll : Credits Earned=20, SGPA=7.15 Sem IV : Credits Earned=20, SGPA=8.65
Marks Obtained=405/700 Marks Obtained=387/700 Marks Obtained=441/700 Marks Obtained=514/700
REGULAR NOVEMBER 2022 (REGULAR)Y MARCH-APRIL 2023 REGULAR OCTOBER 2023 ATKT MARCH 2025
CGPA : -- Class Awarded :
4135670 2022016400628884 UGDB4DVM0123 UGDB4EMM0223 UGDB4IEM0323 UGDB4CWMO0423 UGDB4PRJ10523 130 B
17012 GUPTA AARYAN DEEPAK Int(16/40) Ext(24/60) Total(40/100) Int(16/40) Ext(24/60) Total(40/100) Int(16/40) Ext(24/60) Total(40/100) Int(16/40) Ext(24/60) Total(40/100) Int(16/40) Ext(24/60) Total(40/100) 20 PASS 6.50/56.71%
. . o
SUDHA
+28 +35 63 3 A% 8 24 +27 +39 66 3 A% 8 24 +20 +26 46 3 Cs$ 5 15 +20 +37 57 3 B+ 7 21 +27 +41 68 2 A% 8 16
$ 397/700
UGDB4MAC0623 UGDB4BRM0723
Int(16/40) Ext(24/60) Total(40/100) Int(16/40) Ext(24/60) Total(40/100)
+26 27 53 3 B 6 18 +20 +24 44 3 D$ 4 12
Sem | : Credits Earned=20, SGPA=5.90 Sem Il : Credits Earned=20, SGPA=5.60 Sem lll : Credits Earned=20, SGPA=6.45 Sem IV : Credits Earned=20, SGPA=6.50
Marks Obtained=367/700 Marks Obtained=348/700 Marks Obtained=388/700 Marks Obtained=397/700
ATKT FEBRUARY-MARCH 2023 (REGULAR) MARCH-APRIL 2023 REGULAR OCTOBER 2023 ATKT MARCH 2025
CGPA : -- Class Awarded :
UGDB4DVMO0123 - DISPLAY & VIDEO MARKETING UGDB4EMMO0223 - E-COMMERCE MANAGEMENT & UGDB4IEM0323 - INFLUENCER & EMAIL MARKETING UGDB4CWM0423 - CREATIVE WRITING FOR DIGITAL UGDB4PRJ0523 - PROJECT Il
MARKETING MEDIA
UGDB4MAC0623 - MANAGEMENT ACCOUNTING UGDB4BRMO0723 - BRAND MANAGEMENT
PASS ATKT - 1 ATKT - 2 ATKT -3 ATKT -4 ATKT -5 ATKT - 6 ATKT -7 ATKT - 8 ATKT -9 ATKT - 10 Total
2 0 0 0 0 0 0 0 0 0 0 2

Points, G - Grade, GP - Grade Point, CG - Credit x Grade, SGPA - Semester Grade Point Average, FC - FAil Count, v - Scale Down

Note: The sub code titles are on the last page of the
Grade :

0O :10.00-10.00, A+ :9.00-9.99, A :8.00-8.99,

report.
B+ : 7.00-7.99,

B :6.00-6.99,

C : 5.00-5.99,

D :4.00-4.99, F:0.00-3.99

Controller of Examination:

Principal:
Abbreviations: @-5042/5043/5044, * - 5045, # - 0.229, EX Exemption, + - Carried Forward, F - Fail, AB - Absent, DA - Disallowed, CC - Copy Case, NA - Not Applicable, INT - Internal Assesment, EXT Sem - End, TOT - Total Marks, CP - Credit
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